What'’s Included

6 instructional
PowerPoints

Vocabulary cards

Student booklet with

an activity for each day

Classroom market
simulation

Supply & demand
enrichment game

Assessment

SUPPLY & DEMAND

WHAT AFFECTS DEMAND?

Demand can change based on:
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|0 Days of Activities

This unit includes six
instructional PowerPoints
that teach the concept.

Students will practice the
skill using guided booklets,
a classroom market
simulation activity, supply
& demand enrichment
game, task cards, and
vocabulary cards.

This unit comes with an
assessment to test
student understanding of
the material taught.
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DAY 1

NEEDS & WANTS

| CAN STATEMENT

MATERIALS

I can analyze the difference
between needs and wants and
explain how consumers make
spending choices.

Day | PPT
Unit Booklet

VOCABULARY
need
want

consumer
priority

Begin the lesson with the -Quick

they have $20 to spend and must

explain which items they would «
priorities and decision-making.

Continue through the slides, guic

wants by focusing on the idea

while wants improve comfort, er 5
must often make choices basec 5|
up/thumbs down examples, Turr |2
a schookrequired iPad is a neec |3

After completing the lesson, ha

INTERVENTION

Work with a small group of stuc|s
revisit the difference between |3
wants. Model how to think throu|s|
by asking, “Could a person live s |+
without this?* and “Is this the
important thing right now?" Prou[)
sentence sfarters such as, “Thic|?

because." and *This is a want by
support student responses.

ACTIVITY

Think" from the PowerPolrt by asking students to Imagine
decide what t6 hiv firet Have shiidenta turn and tak o
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DAY 4: SCARCITY

| CAN STATEMENT

MATERIALS

VOCABULARY

I can explain how scarcity
affects choices, resources,
and what consumers are able
to buy.

Day HPPT
Unit Booklet

scarcity
resources
limited

everything people want. Introduce the v
using the PowerPoint examples and disct

book fair scenarios to help sfudents ana
people may need fo make as a result. Pa
students can explain how limited time anc
making. After the lesson, have students ¢
cafeferia pizza scenario, explaining why

Close the lesson by reviewing t! 5
while wanfs are things people n 3
the exit ficket question on a segls|

INTERVENTION

more people wartt the ifem than what is
available. Discuss possible outcomes, suc

such as drawing the number available

ACTIVITY
Begin the lesson by briefly reviewing that consumers buy goods and services from
producers and that these exchanges are part of the economy. Then, fransition info the
new idea that producers do not dways have enough resources or fime to make

Continue through the slides, guiding stude |*
there is not enough of something people |+

may need to make. and completing the e |5

Pul a small group of sfudents and revisit |2
one scarcity scenario from the PPT. Hav |2
students first identify what is limited anc?)
then tak through what may happen nexi3)

as waiting. choosing something dif ferenfs
going without. Use simple visual supporte/3|

versus the number of people who want |+

their booklets.

Bring students back fogether to review ti|]
limited, so there is not enough for every(?
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DAY G: SUPPLY & DEMAND AFFECT PRICE

| CAN STATEMENT
I can explain how consumer
behavior affects prices

MATERIALS

Day 6 PPT
Unit Booklet

VOCABULARY
price
consumer behavior

ACTMITY
Begin the lesson with a quick real-ife hook by asking students fo think about a time they
saw something on sdle or noticed the price of an item increase. Invite a few students fo
share what happened and why they think the store changed the price. Use this discussion
to infroduce the *I Can" sfafement and the new idea of consumer behavior.

Continue through the PowerPoint, guiding students fo understand that consumer behavior
includes what people buy, when they buy it. and how quickly they buy it. Use the seasondl
and popularity examples, such as sunscreen, holiday candy, sleds, and sports jerseys, fo
help students see how consumer choices can cause prices to go up or down. Pause for

the thumbs up/thumbs down practice so students can predict price changes and explain

their reasoning.

After the lesson, have students complefe the Day 6 booklet page by reading each scenario,
deciding whether the price wil likely go up or down, and explaining why.
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INTERVENTION
Work with a smal group using a simple flow
chart: many people buying — high demand
— price may go up, or fewer people buying
— low demand — price may go down. Have
students trace the cause-and-effect
pathway dloud using one example from the
lesson.

ENRICHMENT
Challenge studenfs fo act as store owners
and create their own pricing scenario.
Students should describe how consumer
behavior changes, decide whether the
price should go up or down, and explain
how the new price might affect what
people choose to buy.

WRAP UP
Review that consumer behavior and price affect each other. Students will then answer the
exit ficket question at the bottom of their booklet pages.
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NOT SO WIMPY TEACHER
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PowerPoint Lessons

WORKING TOGETHER GOODS & SERVICES

.
Vocabulary Review: GOOD OR SERVICE:

ECOF\OI’T\\/ the sysTem - T can eprm how consumer Lef's look at some examples and decide i

behavi frect . each one is a GOOD or a SERVICE.
people b lim oy sl o enavior arrecls prices.

NEEDS & WANTS NEEDS & WANTS
and usin & - Good

HOW DO WE GET NEEDS & WANTS? TURN AND TALK | =

People do not make everything themselves SO LR : Ts an iPad that is

They usudlly buy what they need and want

required for a school
aneed or a want?

5 SUPPLY & DEMAND

Examples: A store has 20 turkeys during the
buymg Food oT a qrocery store week of Thanksgiving, but 50
5 people have come fo buy one.

Explain:

Directions: Read each sifuation,

rcle HIGH or Lo

3PEAL ~LIFE SCENARIOS [ 2 GOODS & SERVICES | eri

happen as a resyt
Directions: Read the scenarios below and identify the
different parts. Match the vocabulary words to their definitions. *has 2 Scoofers. 4O kidg want fo b

© buy one

Il Before school starts, Mia's family buys a new the sysfem of people buying, I/ Low
backpack and notebooks from a store. L goods seling, making, and using goods I, LOwW

and services
Circle the consumer ) ings th
Underline the producer 2. services something people make or grow 99 That couid happen as q result?

that you can buy or use

Each Iesson |s desugned to be taught in 30 minutes, with all
student work completed in their booklets. You can choose to
take a daily grade, completion grade, or grade for accuracy.




C
Isroo Mque’r Simulation Activity

In this 2daY
producere and consume"
research the market and plan h
consumer pehavior supply: der

i port‘\upofe ina
oducers will cred
end their money-

ls
ducts
. Blank pape’ for drawing Pro
e Co\orvyr)\g supplies for coloring pictures of produds
. pendls o stocrts
. Days’8 pooklet pages or St
Oth\onok \whiteboard o7 chart paper 1o frack sdes

Before You Begn Today. we are going to create our

wilbe producers: and some of YU wil be consumers Prod

ners.and consumers will act tke shoppers and

producers wilk
. created produd
. sefa starting price
. predd deman

. adjust prices pased on what happens inthe

. Consumers wilk
% SE

. plan purchos
. mdke spendng decisions

w much 18 avalable

Quickly Review:
. Supply = Mo
i eople want it

Demand = hoW
Price = how much something costs
Consumer behavior =howW people ¢

spend money

gefore the market begns have
out the section that

during 1

Students wiill ici i
participate in a classroom market simulati
ion as buyers or

ice work fogether I are

il exper!
al-world md Step -

s
Tel stug ©f the Expectafion
IAY

lente: «T

Step | - Assign Roles

Divide the class info ducers and Consumers. For sfronger discussion and
collaboration. consider pl rs. Have sfudents open their booklef fo the Day
7 page and circle their role. Studerts should cross ouf the parts of the opposite role, unless
you plan fo run the simulation twice and switch roles!

Step 2 - producers Create products
Tell producers: “Today. you aré business owners: You will create @ product and decde how fo
priceit”
Students should:

v draw their product on small pleces of paper

v gveif aname

v set asfarfingprice (between $land 9

v predcf whether demand will be high. medium. oF low

v explain why they chose that price
Direct them 1o record dl information on the Day7 booklef page

Step 3 (while producers are working) - Consumers Research
while producers are working. tell consumers: “You are Now market researchers: That means
fhat your job 1S jo study the markef before spending Your money.”
Students shoud:
v quietly wak around and observe products
v record product names and prices
v identify which products seem most appeding
v fhink about what they may want to buy

A stepH (while producers are working) - Consumers Plan

Tell consumers: “You only have 5. 50 you wil need fo make careful choices”
Students should:

v rank their fop choices

v choose abackup option

v decde how they plan 10 spend their money

v explain why fhey ‘made those choices
Encourage them 1o think about value. price. and what they want most

Step 5 (while producers are working) - Consumers predict
Tell consumers: “Now you wil predict what might happen in our market”
Have studenfs read the prompts on the Day 7 booklet page and:
« predct which ifems wil have high demand
. oredcf which items may not sel as wel
it producers might do with their prices
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Kl oM markef
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K ar ly open!

& nd selers wi pregt oS Wl

| present th se their gt
P eI products gt f,

K> their
m
>ndit, oney by crossing oyt f
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K lo]
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‘escription

"| CLASSR

Directlons: Circle the role youl have in the markef:

BUYER SELLER

TF YOU ARE A SELLER: Skefich your producf and label the
name, price. and predict how it wil sell
product Name:

Starting Price %

How do you predict this ttem wil sell?
Q High Demand

Q Medum Demand

Qa low Demand

TF YOU ARE A BUYER: Look ot what sellers are creating.
which ifem will be MOST popu\or? Explain your prediction.

\which ifem may NOT sell wel? Explain your prediction-

-
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Assessment
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Each unit includes an assessment with answer keys to assess
student understanding of the supply & demand.
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